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RAN-1808060101030001
M.Com.(Sem.-I) Examination

March / April - 2019

Advertisement & Sales Management

k|Q“p : / Instructions

(1) 

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 M.Com.(Sem.-I)

Name of the Subject :

 Advertisement & Sales Management

Subject Code No.: 1808060101030001

Seat No.:

Student’s Signature

(2)  S>dZu bpSy>“p A„L$ âï“p¡“p„ ‘|fp NyZ v$ip®h¡ R>¡.

1.  V|„$L$dp„ S>hpb Ap‘p¡. 10

 1) dpgh¡f Ål¡fps L$p¡“¡ L$l¡hpe?

 2) Ål¡fps ‘f ìep‘pf Q¾$ue Akfp¡ S>Zphp¡.

 3) h¡QpZ bS>¡V$“p l¡syAp¡ ¼ep„ R>¡.

 4) h¡QpZ k„Qpg““p„ L$p¡C‘Z Qpf L$pep£ S>Zphp¡.

 5) ìe[¼sNs h¡QpZ A¡V$g¡ iy„?

2. (A) Ap^yr“L$ ^„^pdp„ Ål¡fps“p¡ apmp¡ hZ®hp¡. 07

 (b) CÞV$f“¡V$ rhop‘“ dpÝed“u QQp® L$fp¡. 06

   A’hp

 (A) rhop‘““u kpdprS>L$ Akfp¡ kdÅhp¡. 07

 (b) rhop‘““p dpÝed sfuL¡$ b°pÞX$, gp¡Np¡ A“¡ “ursk|Óp¡ kdÅhp¡. 06
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3.  h¡QpZ Apep¡S>““u âq¾$ep rhNs¡ kdÅhp¡. 13

   A’hp

3. (A) h¡QpZ L$mp A¡V$g¡ iy„? s¡“y„ dlÒh kdÅhp¡. 07

 (b) h¡QpZ Ap^pfZ“u dep®v$pAp¡ kdÅhp¡. 06

4. (A) V|„$L$“p¢^ gMp¡. (Nd¡ s¡ A¡L$) 06

  (1) Ål¡fps“p l¡syAp¡.

  (2) Ål¡fps“y„ X¡$Ndpf dp¡X¡$g.

  (3) h¡QpZ rhõspf.

 (b) L¡$k :  08

   kyfs“u ""Cïhf'' L„$‘“u R>¡ëgp ‘p„Q hj®’u s¥epf “dL$u“ “põsp“y„ DÐ‘pv$“ L$fu“¡  
õ’pr“L$ õsf¡ h¡QpZ L$f¡ R>¡. v$f hj£ s¡“y„ h¡QpZ 10% “p v$f¡ h^¡ R>¡. bÅfdp„ suh°  
lqfapC ’pe R>¡.

   ApS> ky^u L$p¡C dpÝed Üpfp Ål¡fps L$fhpdp„ Aphu “’u. L„$‘“u lh¡ “dL$u“ “põsp“¡ 
kdN° fpÄedp„ h¡Qhp dp„N¡ R>¡. s¡’u Ål¡fps L$fhp“y„ rhQpf¡ R>¡. L„$‘“u“p„ dpL£$qV„$N d¡“¡S>f  
sfuL¡$ sd¡ iy„ kgpl Ap‘ip¡?

English Version

Instructions
(1)  As per the instruction no 1 page no 1.

(2) Figures to the right indicate full marks of questions.

1.  Answer in brief: 10

 1) Who is called Malware advertising?

 2) State the effect of trade cycle on advertisement.

 3) What are the objectives of sale budget.

 4) State any four function of sales management.

 5) What is personal selling?
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2.  (a)  Describe the role of advertisement in modern business. 7

 (b)   Discuss the internet media of advertisement. 6

   OR

2.  (a)  Explain the social effects of advertisement. 7

 (b)  Explain the brand, logo and slogan as advertisement media. 6

3.  (a)  Explain the process of sales planning in detail 13

   OR

3.  (a)  What is salesmanship? Explain its importance. 7

 (b)   Explain the limitation of sales forecasting. 6

4.  (a)  Write a short notes (any one) 6

 1.  Objectives of advertisement.

 2.  Dagmar model of advertisement.

 3.  Sales terriortries.

4.  (b)  Case: 8

   Ishwar Company of Surat is making and selling Namkeen snacks since 
last five years at local level. Every year, its sale increases at the rate of 
10%. There is keen competition in market. Till today no advertisement 
is done through any media. Company now wants to advertise because it 
wants to sell the Namkeen snacks throughout of the state. As a marketing 
manager of the company what will you advise?
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