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ENGLISH VERSION

Q.1 Objective Type (compulsory) (10)
A) Definition of service.
B) What is direct sales?
C) What is special offers?
D) Explain promotion in marketing.
E) Explain Perishability in Marketing.
F) What is closed ended questionaaire?
G) Define Packaging.
H) What is Personal selling?
[) What is Co-Branding?
J) Explain Promotional Calls.

Q.2) How is Marketing Research important? Explain in detail. (10)
OR
What are the factors influencing pricing process? Explain in detail.

Q.3 Explain Market Segmentation in detail. (10)
OR
Explain Consumer buyer behavior in detail.
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Q.4 Answer any two of the following: (10)

A) Write the distinguishing features and importance of Advertising
in Marketing.

B) Write the responsibilities of Marketing Manager.
C) Importance of Packaging in Marketing.

Q.5) Write Short notes on any two of the following: (10)
A) Various types of sampling.
B) Various Methods of Data collection.
C) Guidelines of a good questionnaire.
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