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RAN-0970
S.Y.B.Sc. (Sem-IV) Examination

March / April - 2019

Marketing Management

	 [ Total Marks: 50

k|Q“p : / Instructions

“uQ¡ v$ip®h¡g  r“ip“uhpmu rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
Fill up strictly the details of  signs on your answer book

Name of the Examination:

 S.Y.B.Sc. (Sem-IV)

Name of the Subject :

 Marketing Management

Subject Code No.: 0 9 7 0

Seat No.:

Student’s Signature

1.		  “uQ¡“p âï“p¡“p„ V|„$L$dp„ S>hpb Ap‘p¡.			   10

	 (1)	 krh®k“u ìep¿ep Ap‘p¡.

	 (2)	 X$pef¡¼V$ k¡ëk A¡V$g¡ iy„?

	 (3)	 õ‘¡iueg Ap¡af A¡V$g¡ iy„?

	 (4)	 dpL£$V$]N dp„ âdp¡i“ rhi¡ kdÅhp¡.

	 (5)	 dpL£$V$]N dp„ “pih„s dpg A¡V$g¡ iy„?

	 (6)	 ¼gp¡kX$ A¡ÞX¡$X$ âï“phgu A¡V$g¡ iy„?

	 (7)	 ‘¡L¡$Æ„N“u ìep¿ep Ap‘p¡.

	 (8)	 ìe[¼sNs h¡QpZ A¡V$g¡ iy„?

	 (9)	 L$p¡-b°pÞX$]N A¡V$g¡ iy„?

	 (10)	 âdp¡i“g L$p¡g“u ANÐesp gMp¡.

2.		  bÅf k„ip¡^““u ANÐesp hZ®hp¡.		  	 10

					     A’hp

		  qL„$ds “½$u L$fhp“u ‘Ý^rs“¡ Akf L$fsp ‘qfbmp¡ Dv$plfZ krls kdÅhp¡.
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3.		  dpL£$V$ rhcpNuL$fZ“¡ rhõspf’u kdÅhp¡.			   10

					     A’hp

		  N°plL$“y„ Mfuv$u dpV¡$“y„ hs®“ rhi¡ krhõspf kdÅhp¡.

4.		  “uQ¡“pdp„’u L$p¡C‘Z b¡ âï“p¡“p„ S>hpb Ap‘p¡.		 10

	 (1)	 dpL£$V$]Ndp„ Ål¡fps“p gnZp¡ A“¡ dlÒh S>Zphp¡.

	 (2)	 dpL£$V$]N d¡“¡S>f“u S>hpbv$pfuAp¡ rhõspf’u kdÅhp¡.

	 (3)	 dpg“p ‘¡L¡$Æ„N“y„ dlÒh.

5.		  V|„$L$“p¢^ gMp¡. (L$p¡C‘Z b¡)			   10

	 (1)	 rhrcÞ“ âL$pf“u k¡ç‘g]N.

	 (2)	 dprlsu A¡L$rÓs L$fhp“u ‘Ý^rsAp¡.

	 (3)	 kpfu âï“phgu dpV¡$“u dpN®v$i}L$p.

ENGLISH VERSION

Q. 1)		  Objective Type (compulsory) 			   (10)
	 A)	 Definition of service.
	 B)	 What is direct sales?
	 C)	 What is special offers?
	 D)	 Explain promotion in marketing.
	 E)	 Explain Perishability in Marketing.
	 F)	 What is closed ended questionaaire?
	 G)	 Define Packaging.
	 H)	 What is Personal selling?
	 I)	 What is Co-Branding?
	 J)	 Explain Promotional Calls.

Q. 2)	 	 How is Marketing Research important? Explain in detail. 	 (10)
					     OR
	 	 What are the factors influencing pricing process? Explain in detail.

Q. 3)	 	 Explain Market Segmentation in detail. 	 	 (10)
					     OR
	 	 Explain Consumer buyer behavior in detail.
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Q. 4)		  Answer any two of the following: 			   (10)
	 A)	 Write the distinguishing features and importance of Advertising  

in Marketing.
	 B)	 Write the responsibilities of Marketing Manager.
	 C)	 Importance of Packaging in Marketing.

Q. 5)		  Write Short notes on any two of the following:	 (10)
	 A)	 Various types of sampling.
	 B)	 Various Methods of Data collection.
	 C)	 Guidelines of a good questionnaire.
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